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FORECASTS & VALUATION Consolidated
Year End 2024A_ 2025A  2026F _ 2021F
Sales (Bm) 27069 25561 25997 27,285
Total Revenue (Btm) 27,527 26,101 26216 27,505
EBITDA (Btm) 3761 5996 6151 6403
Core Profit (Btm) 3038 3502 3620 373 W
Net Profit (Btm) 1638 3667 3620 3734
EPS (BY) 055 122 121 124
EPS Growth (%) 318%  1238%  A.3%  3.1%
DPS (BY) 060 080 080 080
PIE (x) 75 123 124 121
DIP (%) 40%  53%  53%  53%
BV (BY) 52 56 60 65
PIB (x) 291 267 249 23 ™
EV/EBITDA (x) 1218 714 671 611

ROE (%) 103%  22.7%  20.7%  19.9%

Source : Company, SETSMART, LHSEC Estimates
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Figure 1:

Market Overview and Outlook

* ENERGY DRINK

MARKET SIZE

22,900 Hion

+1.8% vov

Driven by growth in modern
trade channels

Mass Market Defense
Dominate the market

= |ower-income price sensitivity
amidst elevated living cost

= Multi-tier pricing defense by
defending THB 10 and
capturing the core with THB 12

Q2 Catalyst:

- Summer Peak & Songkran

* FUNCTIONAL DRINK

Holistic health and wellness
categories driving demand

THAILAND

* BABY LIQUID SOAP

MARKET SIZE

1,700 tier

MARKET SIZe
THB

7 , 800 wivion

+11.4% vov -0.4% vov

Limited growth from cautious
consumer sentiment

ol Wellness Premiumization

Shifting in consumer trend

= Urban demand for health &
wellness with targeted
nutrition (immunity, zero
sugar, cognitive
enhancement, organic
ingredients)

- Health & Wellness trend continues: Zero sugar and targeted nutrition
- Thais Help Thais Plus program, a new economic support initiative combining benefits
from the former Half-Half Plus co-payment scheme and the State Welfare Card program

INTERNATIONAL
Agility in Volatility

Political stabilization after the election
Positive growth in Energy Drinks market
* Government enforced stricter import
controls and a stringent export first
policy to manage foreign reserves

Myanmar

Making progress in restoring macro-
economic stability

Energy drink market growth is driven
by young population, especially among
millennials and Gen Z

Laos

Strong FMCG growth, across beauty,
F&B, and healthcare in e-commerce
Positive growth in Energy Drinks

Indonesia

market

While traditional powder sachets
still hold massive volume in rural
areas, the urban modern trade
channel is seeing rapid growth in
premium, ready-to-drink formats

Source: OSP
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Figure 2: Domestic Beverage Revenue Shows Sustained Strong Growth

DOMESTIC BEVERAGE REVENUE SHOWS SUSTAINED STRONG GROWTH

A balance of product portfolio and premium innovation, effective marketing execution, and market share defense

OSOTSPA

Accelerate Premiumization & Wellness

Premium Innovation
* GenZ
» Specialized Ingredients
Mainstream Flagship
» Core Market Strength
« Efficacy and Boost
Value & Affordability
* Price-sensitive consumers
* Share defense

“\1nquY;L‘,

Media & Sponsor-
ship

Event & Music
Marketing

On-the-Ground
Activation

NAUNIED!

M-150 pow

Source: OSP
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Figure 3: Personal Care: Strategic Pivot to High-Margin Innovation

PERSONAL CARE : STRATEGIC PIVOT TO HIGH MARGIN INNOVATION %"
Category optimization and premium innovation for adults and the silver generation OSOTSPA

BABI MILD GAINS STRONG FOOTHOLD IN ADULT ENTER NEW CATEGORY ULTRA MILD WINS BEST EXCLUSIVE
SEGMENT DELIVERING STRONG GROWTH ‘ULTRA MILD’ SHAMPOO PRODUCT HWB AWARDS 2026

FOR
EVERYONE

Adults
4 { it a.
‘ Babi R o Ty
s - i ~

PREMIUMIZING TWELVE PLUS BRAND WITH EAU DE PA!

Tt nioaW waa dakowy Tt nioaw waa Jaron
o5a

‘BABI MILD & TWELVE PLUS X GMMTV FANDOM CHARACTERS’ RECEIVES
STRONG CONSUMER RESPONSE

Mildness Heritage
New Categories

PREMIUM DEODORANT XIT PRO ROLL-ON

PRODUCT

INNOVATION . .
XT3 oo
Brand and Format R I’ T

Premiumization

Source: OSP
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Figure 4: International Market Remain Focus

o

INTERNATIONAL MARKET REMAIN FOCUS =
Building on strength: remain sharply focused on capturing high-value international expansion opportunities

OSOTSPA

STRONG DEMAND

Showcasing Thailand’s No. 1 Energy Drinks to attract Myanmar market still reflects strong

“Growth Partners” and unlock global frontiers and step demand

up regional dominance in THAIFEX 2026 for the first Supported by the Company’s strong brand

time during 26 - 30 May 2026 equity and continuous marketing efforts
Short-term restriction on import license

= control measures

=
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LAOS EXPERIENCED
DOUBLE-DIGIT GROWTH RATE

Driven by both beverage and personal care segment

Source: OSP
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Figure 5: OSP Awards and Recognition

OSP AWARDS AND RECOGNITION

OSP reinforces its commitment to operational excellence, supported by awards and sustainability practices

Babi Mild received “BEST

[ BRAND PERFORMANCE ON

SOCIAL MEDIA - MOM &
BABY”

Babi Mild reinforces its success as a brand
that truly wins the hearts of digital-age
mothers, earning the “Best Brand
Performance on Social Media™ award in the
Mom & Baby category at the Thailand Social
Awards.

This marks the brand'’s third win (2019, 2023,
and 2024), reflecting its continued
commitment to building strong engagement
and meaningful connections with its
audience.

§ 7 C-vitt has secured the

GEN

§ ] GEN Z TOP BRAND 2026
3028 @ oxt title for the second

consecutive year

semosasacts G 1

This achievement reinforces the strong
position of the Osotspa brand in the minds
of the younger generation—amid an
environment of information overload, high
uncertainty, and abundant choices.

The success reflects the brand’s ability to
strike a balance between “Functional
Value™ that genuinely delivers results and
“Emotional Connection” that fosters
lasting consumer loyalty.

M-150 won 2026 THAILAND’S
MOST ADMIRED BRAND for the
ninth consecutive year

M-150 received the “2026 Thailand's Most
Admired Brand" award from BrandAge
Awards under Energy Drink category,
recognizing it as the most trusted brand and
market leadership in the energy drink
category for the 9" consecutive year.

This award reflects our dedication to staying
ahead of trends, bringing exciting new
products to the new generation, and
connecting with our community through
targeted and meaningful engagement with
consumers across Thailand.

—
S
OSOTSPA

2025-2026 Thalland's Most Admired Company

Osotspa won 2025-2026
THAILAND’S MOST ADMIRED
COMPANY for the fourth
consecutive year

Osotspa reinforced its corporate image as
the most trusted organization among Thai
consumers. The company proudly received
the prestigious “2025 - 2026 Thailand’s Most
Admired Company" award in the Commercial
Business category, successfully and
gracefully maintaining its No. 1 position for
the 4th consecutive year

We are committed to building our
organization upon the foundations of good
governance, true sustainability, and inclusive
growth to grow alongside our communities

and partners.

Source: OSP
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Figure 6: 2Q/2026 Outlook

2Q/2026 OUTLOOK

OSSO
RESILIENT SUPPLY CHAIN
LIMITS IMPACT FROM MIDDLE EAST
GEOPOLITICAL ISSUE

PREMIUMIZATION
WILL REMAIN THE KEY FOCUS

STRONG LIQUIDITY
TO SUPPORT LONG-TERM GROWTH

2Q/26 will see new product launches to
service the premium segment

2Q/26 will continue to see strong cash flow
and strong working capital

2Q/26 will experience minor impact from
Middle East Geopolitical issue
PRODUCT STRATEGY

CASH CYCLE DAY RAW MATERIALS & PACKAGING

Forward cost locking

Adoption of agile packaging
ies to increase

Continue to decrease from effective
inventory management allowing strong cash
generation to support liquidity

Align with health trends and evolving consumer
behavior

Enhancing product differentiation and value

Premium segment emphasizing on product
quality and greater product variety

— Lipovitan-D cap to silver
color

— Bigger premium size for
personal care
2026 CAPEX

Of approximately 400-500 million Baht to support
innovation on

- Digital technology

MANUFACTURING
Operational efficiency
Rigorous cost optimization

Disciplined management of marketing and
trade promotion expenses (ROI-driven
outcomes)

- Improved distribution system
ESG

Source: OSP
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Figure 7: Product Strategy

OSP AT THAIFEX

Strategic launchpad to elevate our global presence and international growth

As a Thailand's No.1 Energy Drink, Powering the World
You're invited to visit Osotspa at by leveraging Asia’s largest food & beverage platform to
a5 e | P forge strategic alliances and accelerate sustainable
2-R28 | Hall 2 ‘ Drink international growth

THAIFEX - Anuga Asia 26-30 May 2026 (1000 AM - 6.00 PM;

At the event, the company will:
Showcase its capabilities and innovation in food and beverage
Present new products and launch new brand
Engage international partners and investors for the next phase of
international expansion
Strengthen global brand visibility and credibility

This initiative reinforces OSP’s readiness to scale internationally and
positions the company to become a leading player in the global beverage
and consumer goods industry.

Source: OSP

= ospld THAIFEXn.luwmswmmwsumammmmqﬂs A ‘luﬁwuvum Energy Drink ne
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Figure 8: New Product Launch in 2Q26

NEW PRODUCT LAUNCH IN 2Q/26

Accelerate premiumization and capitalize on the health trend to capture high-margin segments and new demographics
(Gen Z and the Silver Age)

Demographic Acquisition Health Trend Capitalization

PEPTEIN

M-150 Sparkling Peptein Babi Mild
New Flavor : Midnight Floral New Formulation White Sakura

Zero-sugar formulation positioned Reformulated targeting daily health- Formulated with Japanese hot
to capture premium energy drink conscious professionals who spring, enriched with 17 natural
segment and targeting new demand alertness, focus, and minerals that deeply hydrate,
generation of consumers who seek enhanced cognitive/brain function nourish, strengthen the skin barrier,
energy-boosting drinks that are for high performance and soothe irritation
lively and refreshing

Source: OSP
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OsP OSP
Statement of Comprehensive Income Unit : Btm Statement of Comprehensive Income Unit : Btm
Yearly 2023A 2024A 2025A 2026F 2027F Quarterly 1Q25A 2Q25A 3Q25A  4Q25A 1Q26A
Revenue from sales 26,062 27,069 25,561 25,997 27,285 Revenue from sales 6,831 6,807 5,604 6,319 6,345
Total Cost (17,059) (16,966) (15,299) (15,300) (16,004) Total Cost (4,080) (3,953)  (3,446)  (3,820)  (3,648)
Gross profit 9,003 10,103 10,262 10,697 11,281 Gross profit 2,752 2,854 2,157 2,499 2,697
Otherincome 249 414 437 119 120 Otherincome 357 32 36 12 45
Investment income 334 44 103 100 100 Investment income 11 16 25 50 33
GP + Other Income 9,585 10,561 10,802 10,916 11,502 GP + Other Income 3,120 2,902 2,218 2,561 2,776
SG&A (6,769) (6,952) (6,452) (6,383) (6,769) SG&A (1,692)  (1,660)  (1,367)  (1,732)  (1,389)
Write-off bad debts - (1,239) (0.08) - - Impairment loss on i in an associate - - (0.08) - -
Loss on disposal of investment in an associate - (306) - - - Share of profit : Associates & JVs 37 33 32 44 45
Share of profit : Associates & JVs 146 208 146 149 152 Operating profit 1,465 1,275 882 873 1,431
Operating profit 2,961 2,273 4,495 4,682 4,885 Finance costs (36) (28) (24) (21) [¢h))
Finance costs (108) (118) (109) (39) (34) Core profit before taxes 1,430 1,246 858 851 1,420
Core profit before taxes 2,854 2,156 4,386 4,643 4,851 Profit before income taxes 1,430 1,246 858 851 1,420
Profit before income taxes 2,854 2,156 4,386 4,643 4,851 Tax expense (99) (182) (130) (121) (223)
Tax expense (431) (398) (532) (836) (930) Non-controlling interests (66) (55) (28) (38) (40)
Non-controlling interests (21) (120) (187) (187) (187) Net Profit 1,265 1,010 700 692 1,157
Net Profit 2,402 1,638 3,667 3,620 3,734 Extraoridaryitems (revenues) 295 - - (130) -
Extraoridary items (revenues) 221 (1,400) 165 - - Core Profit 970 1,010 700 822 1,157
Core Profit 2,181 3,038 3,502 3,620 3,734 EBITDA 1,838 1,647 1,260 1,252 1,765
EBITDA 4,510 3,761 5,996 6,151 6,403 Core EPS (B) 0.32 0.34 0.23 0.27 0.39
Core EPS (Bt) 0.73 1.01 117 1.21 1.24 EBITDA per share (Bt) 0.61 0.55 0.42 0.42 0.59
EBITDA per share (Bf) 1.50 1.25 2.00 2.05 213 EPS (Bf) 0.42 0.34 0.23 0.23 0.39
EPS (Bt) 0.80 0.55 1.22 1.21 1.24 Statement of Financial Position Unit : Btm
Statement of Financial Position Unit : Btm Quarterly 1Q25A 2Q25A 3Q25A 4Q25A 1Q26A
Yearly 2023A 2024A 2025A 2026F 2027F Cash and cash equivalents 2,543 2,540 2,780 3,321 4,237
Cash and cash equivalents 1,339 2,190 3321 4,968 7,232 Trade accounts receivable 5,034 4,880 4,120 3,925 3,876
Trade accounts receivable 3,696 4214 3925 4,082 4,284 Inventories 3,608 3,183 2,955 2,608 1,907
Inventori 3,627 3,698, 2.608 3.109 3,252 Total current assets 11,768 11,239 11,179 11,740 11,779
Total c,_,s;,e,,i asseis 9,376 344 ;;];9%85 ;% 3}?,045 216 16,654 Property, plant and equipment 12,169 11,996 11,791 11,471 10,819
Property, plant and equipment 13,020 12,426 11,471 10,503 9,485 Total non-current assets 13,724 13,340 13,139 12,845 12,202
Total non-current assets 15,026 13,943 12,845 11,876 10,858 Total assets 25492 24,579 24319 24,584 23,981
Total assets 24,402 25,135 24,584 25,921 27,512 Trade accounts payable 3,308 2,812 2,694 2,998 3,169
Trade accounts payable 2,092 3,093 2,998 3,004 3,142 Current portion of long-term loans
Current portion of long-term loans from financial institutions 210 149 148 114 65
from financial institutions 187 230 114 100 88 Current portion of lease liabilities 98 82 98 81 96
Current portion of lease liabilities 78 97 81 72 63 Corporate income tax payable 199 195 163 269 410
Corporate income tax payable 214 123 269 269 29 Total current liabilities 7,283 6342 6704 6370 6194
Total current liabilities 6,852 8,193 6,370 6,352 6470 Long-term loans from financial institutions 322 309 255 219 114
Long-term loans from financial institutions 267 358 219 193 169 o
Lease liabilites 253 20 201 177 156 Lease liabilities 257 255 214 201 189
Total non-current liabilities 1,040 1,150 884 834 789 Total non-current liabilities 1,108 1,092 980 884 781
Total liabilities 7,892 9,343 7,254 7,186 7,259 Total liabilities 8,392 7,435 7,685 7,254 6,975
Issued and paid-up share capital (3,003,750,000 o 3,004 3,004 3,004 3,004 3,004 Issued and paid-up share capital (3,003,750,000 3,004 3,004 3,004 3,004 3,004
Share premium 11,848 11,848 11,848 11,848 11,848 Share premium 11,848 11,848 11,848 11,848 11,848
Other surpluses (deficits) 49 (137) (137) (137) (137) Other surpluses (deficits) (137) (137) (137) (137) (137)
Re;a o e'artnigfsl ] 300 300 300 300 300 Retained eamings . . - .
\ppropriated to legal reserve X
Unappropriated 1,917 1,302 2,849 4,066 5,397 Gppropnatéd tc;legal reserve 2 223 2 2(7)2 2 :13(7)2 2 ggg 3 ?28
Other components of equity (792 (624 ©92) (©%2) (992) ozheriipr;?;::;s of equity ®45 (@52  (986)  (992)  (2.096)
Equity attributable to owners of the parent 16,326 15,493 16,871 18,088 19,419 - - 2
Lo Equity attributable to owners of the parent 16,736 16,739 16,203 16,871 16,659
Non-controlling interests 184 299 459 646 834 o
Total shareholders' equity 16,510 15,792 17,331 18,735 20,253 Non-controlling interests 364 405 431 459 347
- Total shareholders' equity 17,101 17,144 16,634 17,331 17,006
Cash Flow Statement Unit : Btm Cash Flow Saement Unit: Bm
Yearl 2023A 2024A 2025A 2026F 2027F -
Pmﬁt?grthe Jear 2423 1758 3654 3807 3921 Quarterly 1Q25A 2Q25A 3Q25A 4Q25A 1Q26A
— 2 ! . g : Profit for the year 1,331 1,065 728 730 1,197
Depreciation ! - 1,498 1,435 1,418 1,468 1,518 Deprociation 351 353 356 358 313
Net cash from operating activities 1,943 3,473 6,594 4,624 5,232 . o
N ) o Net cash from operating activities 1,281 2,655 4,511 6,594 656
Net cash from (used in) investing activities 2,711 (119) (1,258) (500) (500) . N o
. . L Net cash from (used in) investing activities 352 471 (531) (1,258) (260)
Net cash from (used in) financing activities (4,401) (2,503) (4,205) (2,477) (2,468) . L
. B Net cash from financing activities (1,280) (2,776) (3,390) (4,205) (51)
Net increase (decrease) in cash 253 851 1,131 1,647 2,264 . .
- - - - Netincrease (decrease) in cash 353 350 590 1,131 345
Key Financial Ratios Unit : % Key Financial Rafios Unit- %
Yeary 2024 227 20258 2026 2027 Quarterly 1025A  2Q25A _ 3Q25A _ 4Q25A _ 1Q26A
Sales growth 44% 3.%% 5% 7% S.0% Sales growtn 5.90%  7.32%  7.21%  1.60%  7.12%
Gross proft growth 7.8% 12.2% 1.6% 2% 5.5% Gross profitgrowth 395%  178%  -105%  109%  -1.99%
SC8Agrowth 41% 2% 7.2% 1.1% 6.0% SG&Agrowth 58%  59% 13.0%  AT% -17.9%
EBITDAgrowth 13.3% -16.6% 59.4% 2.6% 4.1% EBITDAgrowth 36.4% 38.9%  991.9% 12.5% 4.0%
Core profit growth 14.0% 39.3% 15.3% 3.4% 3.1% Core profitgrowth 17.1% 9.4% 4.2% 33.6% 19.3%
Net profit growth 24.2% -31.8% 123.8% -1.3% 3.1% Net profit growth 52.79% 67.0%  -293.8% 22.0% 8.6%
GPM-sales . 34.5% 37.3% 40.1% 1.1% 41.3% GPM 20.3% 1.9% 38.5% 39.5% 22.5%
EBITDAmargin ‘ 16.9% 13.7% 23.0% 23.5% 23.3% EBITDAmargin 25.59% 24.0% 2299 19.6%  27.5%
Core proftmargin 8.2% 1.0% 13:4% 13.8% 13.6% Core profit margin 135%  147%  124%  12.9%  18.0%
Net profit margin 9.0% 6.0% 14.0% 13.8% 13.6% Net profit margin 17.6%  14.7%  12.4%  10.8%  18.0%
BV(BY S 5.16 S62 6.02 bt BV () 557 557 5.39 5.62 5.55
;gi 13?? 122; fi;f‘ fg;f’ 122‘;’ ROE 4%  241%  17.0%  167%  27.6%
il 2 il il il ROA 20.0% 16.1% 11.5% 11.3% 19.1%
Key Assumptions Key Assumptions Unit : Bim
Yearly 20237 20247 2025A 2026F 2027F Quarterly 1Q25A_ 2Q25A  3Q25A _ 4Q25A  1Q26A
selean amMsIg 26,062 27,069 25,561 25,997 27,285 R PR ———— 6,831 6.807 5,604 6,319 6,345
CERBGTGERNH] 21,130 22,154 21,423 21,747 22,888 NEa St agdy 5,821 5,607 4,656 5249 " 5354
Tutlseine 16,346 15,955 14,930 16,423 17,244 Tuilszine 3,552 3,686 3774 3,918 3,958
anassine 4,784 6,199 6,493 5,324 5,644 sinvseine 2,269 2.011 882 1,331 1,396
wanduvinaslddiuunaa 2,486 2,804 2,809 2,949 3,097 wandauvinaslddiuynna 666 725 664 755 715
duq 2,446 2,11 1,329 1,300 1,300 duq 344 385 284 315 276
Source: LH Securities
1A waus waus g ain (umnaw) 1wad 1 a1a9Audd audtl 91 15 ouuamsls waawisuuNs lWeAmMs TN 10120 . 02 055 5100 i1 640 9
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DISCLOSURES & DISCLAIMERS
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RATINGS DEFINITION

Tuurdimsiannindiidamininsldmuusiuaslddydnenlifsaiundnninguatsetne ludouiiisnazeiunefessuusiie
Asnanalaeduathivelidaudnlandnns 338 waranumangdrmunziusazszuufiannauansiaeiuedngls

RATING A4 “mu,uvmmuﬁ@wwuﬁm” wmimmﬂammuammmuwmmmq‘luivﬂv 12 iraudnenii Imﬂ@qmumwmmmw
fiuyarngAsssd (FAIR VALUE) LLLNLﬂu 5 l#un (1) SBUY= STRONG BUY= iwmuuumumqmﬂmmﬂmﬁﬁumLm 15% muiﬂ
(2) BUY= anfidausneangaruinngn 5% ustlaina 15%, (3) HOLD= gAnfidauseanyadiiasndn 5%, (4 ) TBUY= TRADING
BUY=91AULAAUAD meuﬁ%wuﬂmﬂmﬂaumanum@ mm:msnamemmiﬁymmuh 5) SELL=91A1uBuifiuyar1udn
Lmemﬂmﬂmumn}u@mqmmwammﬂmwmuuﬂaumqmum@

ACTION #ig “Anuuziindunagng” nu QUANTAMENTAL STRATEGY 281131 dsldunannnistlsziiu 2 #u Aa FUNDAMENTAL
METRIC 1ag QUANTITATIVE METRIC

FUNDAMENTAL METRIC Al “avuthaulazassiantiu (ATTRACTIVENESS) LLmLﬂu 3 526U Ala CHEAP=gN, FAIR=18ZAN
UAz DEAR=WNY 15114 RATING wﬂmuu‘tmummmvuﬂmmwuﬁm Fafumd samsduannugiv (OPINION-BASED METRIC)
Taeutlasen RATING 11T FUNDAMENTAL METRIC fsii CHEAP=SBUY ¥iie BUY, FAIR=HOLD, DEAR=TBUY 32 SELL

47U QUANTITATIVE METRIC g “Aruudausszaesanti’ (ROBUSTNESS) vie “Aruninaesuualify” (TREND QUALITY) @l
RINN13IATLUTENLFNNAL (REALITY-BASED METRIC) WA1504187N 3 N38LLAAN (AU=HOURLY, na19=DAILY uazena= WEEKLY)
Tneutissiddnaanidu 3 seAuuiy An BULL=uulindy, BOAR=wnIunssia/Aaudnelifianng uay BEAR=wwa tuag

me QUANT 1az FUNDAMENTAL 1152 aziiu QUANTAMENTAL azlé ACTION wflu 3x3=9 ﬂ@?mﬁ AN MATRIX fail
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4l Ausiztih ACTION ¥4 9 nagmg Srnamanesil SBUY=STRONG BUY= #PsfusnIgaAmn Lmummﬁuuoiﬁuﬁu Aasidn
Fasiufl, BUY=3a1lndazifiuyar memum‘iumﬂmmwm TBUY= TRADING BUY=91A"2¢/luszALILng usdtanafazia
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29 wuztiite, REDUCE=mpnagluszsuifuyar uaziluualiunssia psdunnlndBaifinpanuszingsde wuni Wineesan

Meaenu, SELL=s1aIndifugadn uaziluwnliuas uuzidiang, SWITCH=sARugaAuazduwa liuas wusi i duusagy
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M
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(STAR RATING) &4 STAR RATING agilszsiuaanuniawlagegaiiu K % d Kk k uazszivmnuanlasgadny *

Tntl STAR RATING Hazlszanaannansiuiindinsz 3 du Aeanann RATING wmﬁ’ﬁuﬁuﬁwqaqm 2 A9 (SBUY/BUY="X %
TBUY/HOLD= %) sumailagedna 2 a13 (BULL=K *  BOAR=X) uazsunagns SECTOR g34a 1 A1 (OVERWEIGHT= %)
i U XYZ ﬁﬁmu:ﬁﬂﬁ”ﬂuﬁuﬁﬁmﬂu BUY fiAuuziidnumaiiaiilu BOAR uaziAuuzindunagnsszsiu SECTOR 1l
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Bullish Bearish
MACD > SIGNAL MACD < SIGNAL
%K>%D %K<%D
FTISignal >FTI FTISignal <FTI
DI'>DI” DI'<DI”
Overbought Oversold
% K>80 %K<20
RSI>70 RSI<30
Hist Vol < 10 Hist Vol > 20

T uidalfdamenanign99898 8 ANEUETNADTUNTINNNILFEM Ine (THAT INSTITUTE OF DIRECTORS-10D) u3as
msnriuguananis (CORPORATE GOVERNANCE RATING) uaznanislsziduzasanniulneimimisiusaiiainanuaumi
matdaaiunisidauiendesiunimasnaesiidu (ANTI-CORRUPTION PROGRESS INDICATOR) 1astidtinaanzidenlisae

9i9il n191l32181 CG RATING uaz ANTI-CORRUPTION PROGRESS INDICATOR sanana fuadyaneniiazanuvune fail

CORPORATE GOVERNANCE RATING

FIAZIUU Auanenl AN
90-100 AALALAA AAA (EXCELLENT)
80-89 T AAAA 1N (VERY GOOD)
70-79 - N 7 (GooD)
60-69 fnald (SATISFACTORY)
50-59 #7114 (PASS)
fNgn 50 - -
ANTI-CORRUPTION PROGRESS INDICATOR
T¥AL ANHYINNE
1#5un195u509 (CERTIFIED) winldfunisiuseaniuanndnuuasondjumlunissesuyasn (COLLECTIVE
ACTION COALITION) 284a:nANdadTuan1iunssuni stz ne
dsznAanusnn (DECLARED) 13 lddsznAanunsnaiidnduiugdon CAC
laiillatue (NON-DISCLOSURE) vi3a W lildusrnaanunssalifuuuedon CAC vielifhileuneluidesd

Tifiuleune (NON-COMMITTED)
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