THAILAND | COMPANY FOCUS

Securities @

arime s
Fundamental Analyst
B4 Tanat.ku@lhsec.co.th

U3 A 199190 N3 AR (H911)

THE ERAWAN GROUP PCL.

TUIA9N 19 NOHNIAN WA, 2569

@ 02055 5139 RATING WBUY TARGET 3.06 UPSIDE

VALUATION EV/EBITDA  TOTAL SHARES

CLOSE 2.68

ERW
Tourism

ERW Adatilng1alail 69F uilinansznuaingdinsIy

STOCK INFORMATION

Fiscal Year End

Issued Shares (m)

Par Value (Bf)

Market Capitalization (Btm)
Estimated Free Float (%)

Dec 31
4,891

1.00
13,108
63.2%

Foreign Shareholders (Actual / Limit) (%) 7.47% [ 49.0%

YTD Avg Daily Tunover (Btm)
YTD Turnover Ratio (%)

Statistical Beta (Raw / Adjusted)

Constituen
Auditor
CG Rating
Thai CAC

ESG Scoring

87
56.78%
1.49/1.16

SET/SET50/SET100/SET100FF/SETESG

KPMG PHOOMCHAI AUDIT CO., LTD
Excellent
Certified

SET ESG Ratings
ESG Book
Moody's

MSCI

Refinitiv

S&P

MAJOR SHAREHOLDERS

A
25.16
N.A.
N.A.
64.52
39.00

as of 11 Mar 26
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15.50%
14.08%
4.80%
4.49%
4.13%
3.83%
3.24%
2.63%
1.79%
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FORECASTS & VALUATION

1.74%
1.63%

Year End

2023A  2024A  2025A  2026F

Sales (Btm)
EBITDA (Btm)
Core Profit (Btm)
Net Profit (Btm)
EPS (Bt) (Core)
EPS Growth (%)
DPS (BY)

PIE (x)

DIP (%)

BV (BY)

P/B (x)

ROE (%)

6,986 7,872 7,905 8,372
2,197 2,652 2,622 2,780

743 1,151 838 934
743 1,151 838 934
0.15 0.24 0.17 0.19
442.9%  55.0% -21.1%  11.4%
0.00 0.06 0.09 0.07
17.7 14 15.6 14.0
0.0% 2.4% 3.4% 2.6%
1.30 1.94 2.00 213
21 14 13 13

12.3%  14.5% 8.7% 9.2%

Source : Company, SETSMART, LHSEC Estimates
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1Q26 Operational Performance - Luxury to Economy Segment 1Q26 New Hotels - Budget Segment

P
f HOP INN
The Luxury and Economy segments delivered positive RevPAR growth, supported by strong demand from
China, Europe, and India. The Midscale segment recorded a slight decline due to competitive market pricing,
although occupancy continued to grow, driven by the Chinese market
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Source: ERW's 1Q69 Earnings Call

HOP INN KANDA AKIHABARA -
The Fifth HOP INN in Japan HOP INN

New partnership with a Japanese real estate developer, where
the partner funds hotel construction and HOP INN leases the

property. This model can also be implemented in the future to
accelerate expansion with lower upfront capital requirements.

Upper Midscale
PP Segment- Brand

Segment - Brand

InvestmentCost | A
AVG. ARR (THB) |
OCC Rate.

Type.
Investment Cost

Lifestyle
Economy

I ‘;l”! mwew

Expected o
Opening Year e

ﬂ EM DISTRICT

Source: ERW's 1Q69 Earnings Call Source: ERW's 1Q69 Earnings Call

2026 ERAWAN Guidance 2Q26 ERAWAN Guidance

—
Total Revenue Target Key Operating Strategies

PP Focus on the Asian market
reve o N I B B
uidance %0CC %YoY %YoY RevPAR %YoY i

2o, 232 Expand Group business mix Totol Group 75% 1% 1,684 1% 1,259 0% 6%

Luxury to Economy o
Iy Maintain competitive rate positioning EcotoLux 76% 3% 2,976 0% 2,250 5% 5%
HGP INN - Same

Budget

Strengthen operating cost management

_ 74% 1% 980 0% 713 1% 3%
14% @ Fiotel

Current Industry Forces

Tailwinds Headwinds
- Recavery growth apportunities in the Chinesa markst - Internatienal and regianal geopolitical uncertainties
- Expansion of intra-Asian market travel - Rising fuel prices and operating costs

- Reduction of flight capacity

Source: ERW's 1Q69 Earnings Call Source: ERW's 1Q69 Earnings Call

2026 Hotel Opening Pipeline
ERW Source Markets in Thailand - Luxury to Economy Segment 9 new hotels opening with 8 HOP INN in Thailand and 1 HOP INN in South Korea

China recorded a strong quarter-on-quarter rebound, while the U.S. remained a key contributor and India
continued to sustain its growth momentum. q‘

Top 5 of Luxury to Economy hotels in Thailand Portfolio Source Market

1025 ~4Q25 m1Q26

Location | No.of Hotels No. of rooms.
Thungsong 1 70
% Contribtion of Chonburi - Bowin 1 79
ontribution of e 1 ao Ao o Myeongdong 1 97
Room revenue to 14% 14% 14% 3% 14 Total- 10 3 246
Luxury to Economy 10%) ge, 9% Total - 2Q 2 141
hotels in Thailand - 7% 6% 7% &% 5 6% Total - 3Q 2 130
Portfolio . 4% Total - 4Q 2 193
||
United States China Thailand India Singapore
Reom revenue growth 8% 13% 3% 4% 8%
YoY
[ ————
Source: ERW's 1Q69 Earnings Call Source: ERW's 1Q69 Earnings Call
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ERW ERW
Statement of Comprehensive Income Unit: Bm ~ Statement of Comprehensive Income
Yearly 2023A 2024A 2025A 2026F 2027F Quarterly 1Q25A 2Q25A 3Q25A 4Q25A 1Q26A
Revenue from sales 6985 7812 7905 8312 893 levenuefromsales 212 A 78 222 224
Costof sales (3035) (3276 (3265  (3460)  (3658) Cosofsales (&s7) (79%) (601) (&4 (&%)
. Gross profit 1,290 951 982 1,418 1,384
Gross profit 3,952 4,596 4,640 4,912 5,278 Other income 9 11 6 8 14
Otherincome 83 53 34 48 4 Total revenues 1,300 961 988 1,426 1,398
Total revenues 4,035 4,649 4,674 4,960 5,323 SG&A (766) (723) (768) (843) (837)
SG&A (2,739) (2992 (3,100) (3,329) (3.549)  share of profit : Associates & JVs
Share of profit : Associates & JVs Operating profit 534 239 220 582 561
Operating profit 1,332 1,804 1,574 1,632 1,774 Finance costs (160) (157) (154) (148) (153)
Finance costs (589) (703) (618) (529) (496)  Core profit before taxes 374 82 66 434 408
Core profit before taxes 743 1,192 956 1,103 1,278 Extra ftems - - - - -
Exta fiems . R . R . Profit before income taxes 374 82 66 434 408
Profit before income taxes 743 1,192 956 1,103 1,218 Taxexpense (11) (12) ©) (22) (17
Tax expense 17 © 1) 1) (128) Net Profit 345 63 57 373 376
Net Profit 43 1,151 838 934 978 Core Prolfit . 345 63 57 373 376
o m o ow o Sowoew w e e o
EBITDA (inc. Other income) 2,197 2,652 2,622 2,780 2,997
Core EPS (BY) 0.15 0.24 0.17 0.19 0.20  Statement of Financial Position
Quarterly 1Q25A 2Q25A 3Q25A 4Q25A 1Q26A
Statement of Financial Position Unit: BIm "Cash and cash equivalents 1,206 1,206 1,024 1,894 1,086
Year End 2023A 2024A 2025A 2026F 2027F  Total current assets 1,569 1,528 1,413 2,295 1,438
Cash and cash equivalents 1,217 1,612 1,8% 2,006 2141 Total assets 25,742 25,609 25,314 26,313 26,157
Total current assets 1,885 2,180 2,403 2,540 2,713 Total current liabilities 2,332 2,687 2,641 3,914 2,539
Total assets 23,675 26,246 26,460 27,482 27,97 Total liabilities 15,998 16,256 15,980 16,673 16,126
Total current liabilities 3,058 2,981 3,914 3,388 2,981 Issued and paid-up share capital 4,887 4,887 4,887 4,887 4,887
Total liabilities 17,305 16,754 16,673 17,894 16,837  Total shareholders' equity 9,919 9,509 9,481 9,786 10,206
Issued and paid-up share capital 4,532 4,887 4,887 4,887 4,887 Cash Flow Statement
Total shareholders' equity 6,370 9,492 9,786 10,433 11,134 Quarterly 1Q25A 2Q25A 3Q25A 4Q25A 1Q26A
) Profit 374 82 66 434 408
Cash Flow Statement Unit: Bim Net cash from operating activities 566 455 550 815 689
Yearly 0237 2024A  2005A @ 006F @ 2021F o oach frominvesting activities (248) (225) (247) (328) (961)
Profit for the year 743 1,192 956 1,103 1,218 Net cash from financing activities (733) (225) (474) 446 (528)
Net cash from operating activities 1,797 2,300 1,940 2131 2244 \etincrease (decrease) in cash (415) 5 (170) 933 (800)
Net cash from investing activities (3,005) (3,272) (1,039) (2,033) (1,540)
Net cash from financing activities 1,022 1,412 (619) 861 (1,415) geyn””la”“a' Rafios o
. . uarterl
Netincrease (decrease) in cash (187) 440 282 959 (711) Sales ngwth % 49% 3.6% % 54%
Key Financial Ratios Unit: %  Gross profit growth 9.3% -1.2% -5.3% 4.7% 7.2%
Yearly 2023A 2024A 2025A 2026F 2027F  SG&Agrowth 5.2% 1.1% 3.1% 7.0% 9.3%
Sales growth 50.9% 12.7% 0.4% 5.9% 6.7%  EBITDAgrowth 5.7% 94%  -12.8% 1.2% 6.3%
Gross profit growth 684%  16.3% 1.0% 5.9% 74%  Coreprofitgrowth AT2%  826%  S45% A% 8.7%
SG&Agrowih 21.8% 9.2% 3.6% 7.4% 6.6% GPM-sales 60.7% 54.5% 55.1% 63.0% 61.7%
EBTDAgrowth 1063%  207%  A1%  60%  T.8% isf‘:::::t'i:argin e B N ae
Core profit growth -442.9% 55.0% -21.2% 11.4% 4.7% NetIBD / Equity () 108 2 109 ey 103
GPM-sales 56.6% 58.4% 58.7% 58.7% 59.1% BV (BY 1.86 178 178 183 19
SG&Al0 sales 02%  BO% 2% 8% BT% gop oy 14.25% 26% 24%  155% 75%
EBITDAmargin 31.1% 33.5% 33.0% 33.0% 33.4% ROA (Core) 5.3% 1.0% 0.9% 5.8% 2.9%
Core profit margin 10.5% 14.5% 10.6% 1.1% 10.9%
Net[BD / Equity () 170 1.14 111 117 102 Key Assumptions
BV (BY) 130 194 200 213 228 g:‘ell::rrly 1Q25A 2Q25A 3Q25A 4Q25A 1Q26A
ROE (Core) 12.3% 14.5% 8.7% 9.2% 1% | uryto Eco Hotel 2,075 2,152 2238 2,025 3,007
ROA (Core) 3.3% 4.6% 3.2% 3.5% 3.5% Budget Hotel 746 693 819 743
Key Assumptions Room
Yearly 2023A 20247 2025A 2026F 2027F Luxuryto Eco Hotel 4,536 4536 4536 4,536 4,536
RevPar Budget Hotel 7,263 7482 7,638 7,796 8,042
Luxuryto Eco Hotel 2718 2,571 2,700 2,808 f:.:(zryto Eco Hotel 3,569 2,978 2,940 3,499 3,565
Budget Hote 653 664 691 MM pudget Hotel (THB) 041 984 906 1,009 940
Room Occupancy rate
Luxuryto Eco Hotel 4,572 4,536 4536 4,536 4,536 Luxury o Eco Hotel 83% 799% 76% 84% 87%
Budget Hotel 7,007 7,796 8,429 9,569 Budget Hotel 78% 76% 76% 79% 79%
Revenue Portion Revenue Portion
Luxuryto Eco Hotel 82% 78% 4% 73% 72%  Luxuryto Eco Hotel 78% 72% 73% 75% 75%
Budget Hotel 18% 22% 26% 21% 28% Budget Hotel 22% 28% 27% 25% 25%
Source : Company, LHSEC Estimates Source : Company, LHSEC Estimates
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DISCLOSURES & DISCLAIMERS
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